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Owing to the wide propagation of social network services and smart phones, the SOLOMO (SOcial-LOcal-MObile) environment has become the common platform of life and business. Thus, it is a good opportunity for the MIS community to create new businesses by synergistically synthesizing the characteristics of the SOLOMO platform. To emphasize the importance of new research on this issue, the official journal of Korea Society of Management Information Systems, APJIS calls for papers on “Creating Synergy Business on the SOLOMO Media” as a special issue of 2012.

SOLOMO networks provide platforms for participation, interaction and collaboration anytime, anywhere. They allow users to change from passive consumers into active producers, sharing more ‘social signals’ with each other to develop and identify common issues and constituencies. They are used by organizations to crowd-source ideas, content and services, to listen to the buzz of their markets as well as to create a presence and brand. The SOLOMO environment can be found on various types of platforms such as: 

1. Social media, mobile networks and ecosystems which build relationships between people and business (e.g. Facebook, MySpace, LinkedIn and Twitter). 

2. Collaborative platforms which facilitate cooperative work processes between people and business (e.g. Wikis like MediaWiki, blogs like Wordpress or Blogger, and collaborative office solutions like googledocs, Teamwork or Work Spot). 

3. Online publication tools which provide services or platforms for sharing and publishing content (e.g. YouTube, Flicker, SlideShare, RSS feeds and Twitter). 

4. Feedback platforms which facilitate inputs from audiences through one or two-way communication (e.g. voting and debating, rating and commenting, surveys, blogs, etc.). 

5. Real-time location-based commerce platforms using the information of social networks.

Interesting research questions on these platforms might be (but not limited to):
1) How should organizations use SOLOMO media, and what are the impacts likely to be? 
2) How the new platforms of SOLOMO media transform systems and organizations in regard to structure and power?
3) What are the new business cases which use the SOLOMO environment especially in the Asia-Pacific region?
4) Can these technologies empower users not just to collaborate in service design and delivery, but also to participate in trading and decision making?
5) Would social media and mobile networks give too much power to individuals and groups who represent, perhaps quite narrowly and unaccountably, just one viewpoint in a customer community and in society? 
6) Social media and mobile networks may be useful tools in broadening participation, but can they also be used to undermine established democratic processes and governments? 
7) Should we regulate social media on this basis, or should there at least be widely agreed upon principles guiding how it should be used? 

[bookmark: _GoBack]About these issues, the APJIS invites contributions of both empirical and theoretical research from policy, organizational and/or technical perspectives. The deadline for article submissions is June 30th, 2012. Please submit your paper to ‘APJIS@kmis.or.kr’, and ask any questions to APJIS@kmis.or.kr. 
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